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URBAN DESIGN NATURI

One ofthe primary advantages of traditional neighborhood designed (THD) communities
over corventional suburbs is the opportunity to walk to shopping 2ad entertainment venues.
However, few communities basad on new urbanism have successfully implemented retail
centers. In many cases, a TND community's retailis not d
residential phase is completed.

Often, TND communities' retail cente
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PRINCIPLES OF popula( and useful tetallers such as coffee shops, cafes, and food markets contribete to the

U R B AN R ETA' L quality of life in the neighborhood. It is inthe best interests ofthe community that the

PLANNING AnD DEVELOPMENT retailers meet or exceed industry sales standards.
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